








Electronic Conference Daily Schedule Boards $7,500 
4 sponsors, each sponsor has exclusive day.
Your logo and message welcoming conference attendees will be promi-
nently placed on 4 LCD screens placed in key areas of the hotel and the 
busy conference registration area.  

ASA’s Quarterly Journal Generations $10,000 (Exclusive)
Generations  is the quarterly journal of the American Society on Aging.  
Each issue is devoted to bringing together the most useful and current 
knowledge about a specific topic in the field of aging, with emphasis 
on practice, research, and policy.  At Aging in America, select issues 
are brought to life as they are elevated to a level of national discourse 
through ASA’s daylong Forums.  Issue sponsorships are now available for 
the next two issues.  

Generations Summer 2009
Creating Aging-Friendly Communities 
Andrew Scharlach, Ph.D. Guest Editor
-This issue underlines why America’s cities, towns, and suburbs must 

be more aging-friendly—and how they can be. The issue includes a look at the components of 
aging-friendly communities and the range of concerns that must be addressed if our communi-
ties are to be good places to grow old.  What the research shows, what’s happening in practice, 
and innovative community initiatives, many of them spawned by older people, and new trends in 
the field of aging.

Generations Fall 2009 
The Economic Crisis: Implications for Older Americans and Policy, Program, and  
Practice Opportunities 
Eric Kingson, Ph.D. and Jennifer Hicks, Guest Editors
-This issue of Generations explores the implications, challenges, and opportunities arising from 
the current economic crisis as they apply to older Americans and their families, our social pro-
grams, and the readers of Generations.  A stellar list of authors will provide their candid views on 
what’s at stake and the prognosis for older people and the field of aging as the situation contin-
ues to evolve.
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Titanium $40,000+
• 	 Name or logo on conference tote bag
•	 Promotional insert in conference tote bag
• 	 Conference website banner ad
• 	 Top billing on the multiple e-blast promotional announcements sent to ASA and NCOA 	
	 members and stakeholders
• 	 Full-page ad in conference program with exclusive opportunity for 4-color premium 	
	 advertising space (inside front cover, inside back cover, back cover)
• 	 6 conference registrations
• 	 2 (8’x10’) exhibit booths
• 	 One-time use of Annual Conference attendee list
• 	 Logo displayed at general sessions and on conference home page
• 	 Name on large banner in the Exhibit Hall
• 	 Name listed on conference signage in main registration area
• 	 Name listed in conference program
• 	 Name listed in Conference Announcement mailed to 40,000 

Platinum $30,000-$39,999
• 	 Full-page ad in conference program with exclusive opportunity for 4-color premium 	
	 advertising space (inside front cover, inside back cover, back cover)
• 	 Conference website banner ad
• 	 Top billing on the multiple e-blast promotional announcements sent to ASA and NCOA 	
	 members and stakeholders
• 	 4 conference registrations
• 	 2 (8’x10’) exhibit booths
• 	 One-time use of Annual Conference attendee list
• 	 Logo displayed at general sessions and on conference home page
• 	 Name on large banner in the Exhibit Hall
• 	 Name listed on conference signage in main registration area
• 	 Name listed in conference program
• 	 Name listed in Conference Announcement mailed to 40,000

Sponsor Benefits



Gold $20,000-$29,999
• 	 Half-page ad in conference program
• 	 Top billing on the multiple e-blast promotional announcements sent to ASA and NCOA 	
	 members and stakeholders
• 	 3 conference registrations
• 	 One (8’x10’) exhibit booth
• 	 One-time use of Annual Conference attendee list
•	 Logo displayed at general sessions and on conference home page
• 	 Name listed on conference signage in main registration area
•	 Name listed in conference program
• 	 Name listed in Conference Announcement mailed to 40,000 

Silver $10,000-$19,999
• 	 Half-page ad in conference program
• 	 Name and logo appear on e-blast on selected promotional announcements sent to 	
	 ASA and NCOA members and stakeholders
• 	 2 conference registrations 
• 	 One (8’X10’) exhibit booth 
• 	 One-time use of Annual Conference attendee list
• 	 Logo displayed at general sessions and on conference website
• 	 Name listed on conference signage in main registration area
• 	 Name listed in conference program
• 	 Name listed in Conference Announcement mailed to 40,000 

Bronze $5,000-$9,999
• 	 Quarter-page ad in the conference program
• 	 One-time use of Annual Conference attendee list
•	 One conference registration
• 	 Logo displayed at general sessions and on conference website
• 	 Name listed on conference signage in main registration area
•	 Name listed in conference program
• 	 Name listed in Conference Announcement mailed to 40,000 

Friend $4,999 to $1,000
• 	 Name displayed at general sessions and on conference website
• 	 Name listed in conference program
• 	 Name listed in Conference Announcement mailed to 40,000
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About National Council on Aging
The mission of the National Council is to improve the lives of older Americans. NCOA pro-
grams help older people remain healthy and independent, find jobs, access benefits programs 
and discover meaningful ways to continue contributing to society. A nonprofit organization 
with a national network of more than 14,000 organizations and leaders, NCOA was founded in 
1950 and is based in Washington, D.C.  For more information, visit www.ncoa.org.

National Council on Aging • 1901 L Street, NW, 4th Floor • Washington, D.C. 20036 
Tel: (202) 479-1200 • Fax: (202) 479-0735 • TDD: (202) 479-6674 

About American Society on Aging
The American Society on Aging was founded in 1954 and is one of the nation’s largest as-
sociations of professionals working in the field of aging. ASA’s comprehensive resources, 
publications and educational programs are designed by experts in the field to enhance the 
knowledge and skills of people working with older adults and their families in a wide range of 
disciplines and settings. ASA collaborates with a vast network of organizations and businesses 
that aspire to help society anticipate and meet the needs of an aging population. Through 
this dynamic network come new resources to better serve the needs of ASA’s members in 
leadership development, education, public policy, diversity and cultural competence, research 
and practice. The association’s more than 10,000 members, subscribers and partners include 
social service and healthcare practitioners, educators, researchers, policymakers and leaders 
of the business and nonprofit sectors. For more information, visit www.asaging.org. 

American Society on Aging • 833 Market Street, Suite 511 • San Francisco, CA 94103-1824 
Tel: (415) 974-9600 • Fax: (415) 974-0300 • Toll free (800) 537-9728 


